WHERE DO WE LEARN ABOUT FOOD?

service

www.bmesonline.org.uk

The UK Sandwich Market
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Pre-Packed Sandwiches Market Shares

Outlets 67% 561 Million Packs Multiples 33%
5% Other
Others KL 30 Boots
7% Tesco
Workplace
Sainsburys
Safeway
Petrol Station
Convenience Store 9% M&S
Bakers = 12%
4% Asda

Source: Taylor Nelson Sofres
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Purchased Sandwiches Breakdown of T ypes
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Total Purchased Sandwiches Breakdown of Fillings
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Why Do Consumers Choose Outlets?

Total Outlets - Share in % (I) 5 10 15 20 25 30

35 40

Convenient to work

Convenient to shops

Wide range to choose from

Offer tasty sandwiches

Convenient to home

Shopping before
sandwich purchase

Always go there

Source: Taylor Nelson Sofres

Why Do Consumers Choose Pre-packed

Share (%) of eaters of pre-packed sandwiches

It was
value for
money
9%

It is my
favourite
51%

It was
healthy
7%

| fancied
a change
15%

Source: Taylor Nelson Sofres




